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CONTACT:
Luke Rule - lukerule3@gmail.com

Contact for more information,
questions, or clerification.

DISCLAIMER:
This document protects the use of
imimagery or wording pertaining to
PRIML Threads.



FONTS
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BE BOLD
FORWARD
Keep it MOVING FORWARD. find A
heavy, bold, AND GOOD ITALIC font.

HEAVY FONTS TO GRAB ATTENTION



COLORS

Logo can be any of the above colors.
Using Gradients between colors is acceptable.
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RED

#ca1100

DaY 1

#010101

WHITE

#FFFFFF

PURE
WHITE



LOGOS
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Combination Mark
This logo is also priml’s
primary mark. use IN MOST CASES.

PICTORAL Mark
This logo is acceptable to use where
small space is available. Examples
incinclude a profile picture or inside
small shaped spaces.



misuse

Do not change logo color beyond 
what is allowed on page 4.

Do Not Change the Logo’s Orientation.

Do NOt SQUEEZE or stretch the logo.

Do not change logo Sizes (big or
Small) beyond Reason.

Do Not use blurry or bad looking
versions of either logo.
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We can’t think
of everything.
as a catch all,
please do not
make weird
adjustments
tto the logo or
other marks.
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stand out.
Message-Centric.
Priml Gear Can  focus around 
a center piece. The Logo,
the slogan (Be Something More), or
other artwork should be prominent.

Confident
The PRIMThe PRIML Wear should add a
layer of confidence on top of the
cloth. While presenting the logo
or slogan well qualifies, there are
Always other potential use cases.

Comfortable
what is the point if no one Wants
tto wear it?

Clothing pictured is currently available.
this page of the guide may change rapidly.


